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Mindshare Global
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7000+ Mitarbeiter

116 Büros

86 Länder



Mindshare Austria

Key Facts Key Facts

Media Award Awards Nominierungen

Seit 2004 9 16
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WebAd Awards Nominierungen

Seit 2004 22 26

Ranking Image
1
Quelle: medianet Ranking Week 2011

GroupM integrated partner firms centrally located contributing an integral part to Mindshare business activity

2008 2009 2010 2011 2012 2013 2014

Billing in Mio.€ 114 157 162 169 169 203 230

Rank in Austria 8 4 5 4 6 6 4

Market share in % 4 9 9 9 8 9 9

Online share in % 9 11 14 15 15 16 20

Staff 40 54 58 65 65 65 67

Source: Mindshare internal; Focus Media Research; werbeplanung.at; Media 
Award,  WebAd

CEO
Friederike Müller-Wernhart
Mitarbeiter: 54

Ranking Billings
5
Quelle: Focus MR 2010

Billings
EUR 162 Mio 
Quelle: Focus MR 2010

CEO
Friederike Müller-Wernhart
Mitarbeiter: 65

Billings 2014
EUR 230 Mio. €
Source: Focus MR

Ranking Innovation
2
Source: medianet 2014

Ranking Image
1
Source: medianet Ranking Week 2011



Mindshare Austria
Forschung and PR : MindMinutes®, Facebook and Website 

Mindshare.at, Facebook.com/MindshareAustria5
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The Loop 



To update this brand zone text, on the Insert tab, click Header & Footer7 07. Nov. 2011

The Loop Room

Leveraging KPIs in Real Time. 
Adaptive Marketing in Paid, Owned 
and Earned Media Process.

WebAd 2014 



5%
6%

20%

7%
62%

< €500.000

> €500.000 to €1 mill.

> €1 mill.  to €5 mill. 

> €5 mill to €10 mill.

> €10 mill.

Mindshare Austria
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Kunden Struktur und Media Mix

% der Billings Kunden Struktur
Budget Clients

< 500.000 € (incl. Digital Clients) 32

> 500.000 € to 1 mill. € 7

>1 mill. € to 5 mill. € 8

> 5 mill. € to 10 mill. € 1

> 10 mill. € 3

Media Mix

62%

38%

local global

Budget Struktur

Non Profit Clients since

World Vision 2008

Red Cross 2007

Schmetterlingskinder 2004

TV
55,0%

Print
18,9%

Radio
3,5%

Online
16,7%

OOH
5,8%

2/3 of 62% are  produced by two large clients  - avoids a conflict of interest

Source: Mindshare internal 2014



Mindshare Austria
Kundenportfolio
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Mindshare and WPP 

Technology R&D Shared 
Investments

Content
Distribution Trading

#1 
Globally

Rank 

28%
Share

$105 billion



Mindshare Austria

Agentur Billings
in Mio. €

1 (1) Mediacom 527

2 (2) Media.at 382

3 (3) Omnicom Media Group 243

4 (6) Mindshare 230

5 (4) Aegis Media 201

6 (5) UM Pan Media 199

7 (7) MEC 149

8 (9) Vivaki Group 131

9 (8) MEDIA 1 128

10 (10) Initiative 80

14 (13) Maxus 34

940 Mio. €
# 1 

Quelle: Focus Media Research 2014, in Klammer die Vorjahresplatzierung11

Agentur Ranking



Mindshare Austria

Klassik Agentur - Gesamtmarkt

22%

9%

7%

17%
12%

10%

10%

5%
5% 3%

Mediacom

Mindshare

MEC

media.at

Omnicom

UM Panmedia

Aegis

Vivaki

Media 1

Initiative

Online Agentur - Gesamtmarkt

15%

15%

7%

17%
11%

11%

11%

6%
5%2%

Mindshare

Mediacom

MEC

pilot@media.at

Aegis

UM Panmedia

OMD

Vivaki

Havas

Media 1
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GroupM mit 38 % Marktanteil und Verhandlungsmacht

Source: Focus Media Research 2014  und werbeplanung.at 2015, GroupM umfasst die Mediaagenturen des WPP Netzwerks: Mindshare, Mediacom, MEC, Maxus



GroupM / 
Mindshare

940 Mio. € /
MA 38 %

OMG

242 Mio. € /
MA 13 %

IPG Network

278 Mio. € /
MA 11 %

Aegis

201 Mio. € /
MA 11 %

13 Source: Focus Media Research 2014

GroupM Austria
Marktführer



We love to do great work: Awards
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2009 Bronze
Beste Media Strategie
Volvo XC 60

2010 Gold
Kreative Media Idee
EVN Image

2014 Gold
Effiziente Media Strategie
Digitale Salesoptimierung

2014 Silber
Effiziente Media Strategie
XC 60

2007 Bronze
Beste Media Idee
Nike Joga Bonita

2006 Gold
Beste Media 
Strategie Dove

2004 Silber
Innovative Media Idee
Nike Freestyle

2005 Bronze
Beste Media Strategie
FORD Focus Launch

Most 
awarded
agency

2010 Gold
Beste Media Strategie
RBSK

2011 Silber
Beste Media Strategie
Lufthansa fliegt auf Effizienz

2011 Bronze
Beste Media Strategie
Nöm

2010 Silber
Beste Social Kampagne
AXE Chocolate

2009  Gold
Beste Mobile Kampagne
Nike

2009 Gold
Beste Media Idee
Routenplan-integration

2013 Silber
Beste Media Strategie
Digitale Salesoptimierung

2013 Gold
Schmetterlingskinder Debra

2011 Bronze
Jugend als neue Kundengruppe
Raiffeisen Club

9 x 
Media 
Award

26 x 
IAB 

WebAd

20 x 
Effie

2011 Silber
Debra Schmetterlingskinder

2010 Silber
Debra Schmetterlingskinder

2010 Bronze
Finanzdienstleistung
Uniqa Vorsorge

2009 Gold & Silber
Debra Schmetterlingskinder

2009 Bronze
Finanzdienstleistungen
Uniqa Vorsorge

2014 Bronze
integrierte Kampagne (Crossmedia)
Denk Uniqa

2014 Bronze
Data Insight Kampagne
The Loop

2008 Gold
Debra Schmetterlingskinder

2014 Silber
Debra Schmetterlingskinder

2nd most
awarded
agency

2015 Gold
Effiziente Media Strategie
Denk UNIQA

2015 Bronze
Schmetterlingskinder Debra

2015 Gold 
Dunkin Donuts, Newcomer

2015 Bronze
Dunkin Donuts 

2015 Bronze
Lufthansa 

2011 Gold
Beste Mobile Kampagne
FORD Mondeo

2015 Bronze
Volvo XC 90 Data Insight

2015 Bronze
Dunkin Donuts Social 

2015 Bronze
Mazda Mulitscreen
Kampagne

2015 Bronze
Volvo Gesamt
Kampagne



Mindshare Austria / Awards
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2013 Silber
Innovation und 
KreativitätBSH

2012 Silber
Innovation und
Kreativität UNIQA

2013 Gold 
Social und Non Profit
Debra 

2007 Gold 
Beste City Light Kampagne
Triumph

2010 Silber 
City Light Kampagne
Ferrero 

2005 Gold 
Beste Plakat Kampagne
Triumph

2003 Gold 
Beste Schulwerbung
AMA 

2013 Silber 
Best Online Advertisng on orf.at 
Volvo Onward

2013  
Beste regionale Kampagne
NÖM Werbehahn

2013 September  
Beste Online Kampagne
Uniqa IPO Etat Maus

2013  Oktober
Beste Online Kampagne
BSH Küche
Etat Maus

2013
Sabine Auer / Agentur
Onliner des Jahres 

2007
Christine Antlanger-Winter / Agentur
Onliner des Jahres 

2014 März
Digital Office of the Month

2003
Purple Head Award 
Nike Alpine / Best regional Team 

2014
Original Thinker Award 2014
Lufthansa / Best Youth Campaign

2011 Silber
Innovation und Kreativität
Magmum Gold/ Unilever

2011 Bronze
Online 
Pocket Coffee/ Ferrero

2014
Werbehahn social
Debra  - Berühr mich nicht
Werbehahn social

2014 
Top Spot Social
Debra - Schmetterlingskinder
Top Spot social

2014
Top Spot International
Unilever – AXE Apolloe LIfeguard
Topspot International

2014 Silber
VAMP Award – kleines Budget –
große Wirkung
Graffiti Aktion

2014
Christoph Truppe
FMP Roockie of the Year

2014 ADGAR
Dienstleistungen – Denk
Dreifach Jackpot!

2015
Office of the Year 2015
shortlist

4x
Impactissimo

Magazin 
Award 

ADGAR

Onward
Werbehahn
Etat Maus

VAMP

Mindshare
Awards

2015 Bronze
ORF Top Spot
Werbetrommel
Spot- Denk Uniqua



One Mindshare
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Organisationsstruktur

Business
Planning

The 
Exchange

Invention
Client 

Leadership

BUSINESS PLANNING
“ask and answer the  BIG 
questions”
Prognose, Marktanalyse, Big Data 
Management, Exklusive Tools 

THE EXCHANGE
“making it happen”
Einkauf, Optimierung, Reporting

CLIENT LEADERSHIP
“21st century account 

management”
One face/one brain to the customer

INVENTION
“Creating the ideas you 

love to share”
Kreativideen, Awardwinning



The global media framework
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© 2015 Mindshare GmbH & Co KG. This presentation contains information which is confidential and may be privileged. Any use of
its contents is strictly prohibited and you must not copy, send or disclose it, or rely on its contents in any way whatever. Nothing 
from this presentation may be reproduced for use in any publication or distributed for any purpose without the prior written 
permission of MindShare GmbH & Co KG.


