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The other
agency group

We are different
We are one of the top players in Austria.
Media.at is part of dentsu Aegis Network



Gross Volume in EUR

Large

A
@ media.at
% dentsu
MINDSHARE Aecrs
network
VIV/\KIf‘v e
| o awa o EEENESES
Nnitiative s irswwvipho
‘.
Small MAXUJS  MEDIAPLUS B
International >

% Share of clients from Austria
from the total client stock

-

o

o

ositioning

- 2 X\ =

One of the largest media .~ ’."1-\"

agencies in Austria ..




382 65 53 165

Million. Employees = Clients”<4 & Brands

We are not only a Top 2 Player because of our billings,
but also in terms of our competence and service-quality
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Andreas Martin

Managing Director
media.at

@ mediaat (@omnimedia @ mediastrategen

Silvia Wallner John Oakley Petra Hofstatter

Director Business Managing Director Director
Development & Research OmniMedia mediastrategen



@ media.at Strategy
Technology
Research

Innovation

Media-Mix

The whole is larger than the sum of its parts

Our agencies work closely together to ensure top results




dentsu

NEGIS
network

Central Services

As part of the international dentsu Network
we participate of the strong digital
competence out of the network. Dentsu
Central Services Austria is our core digital
supplier

Strategic digital competence &

Leader in Programmatic Advertising

Digital Full Service Portfolio

Strongly Performance driven
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omnimedia

A ‘ Insightful strategic consultancy

Transparency

First-Mover Media Solutions






www.backbox.at

We connect
brands with
people.
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A strong identification with our
clients and their brands is the key
to our success. Only by truly
understanding our clients world
are we able to offer creative and
efficient strategies that generate
meaningful connections with
people in the digital age.

We call this connection
“markenliebe” (Brand Love)




) .’:).YOU are a treasure.

Many many thanks!!! Claudia Sporer-

Goshtai

Barbara Zwolfer

‘/// | Flughafen Wien @ Sl
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e ‘ 2 Days earlier than
promised, you are world
Many thanks for the excellent working \” class!!
relationship and the fun together at We ollow your
events. I'm looking forward to 2017! recommendation

100%.

Roman Rasinger

Hofer

Qmarkenliebe

Myron Kohut
Osterreichische Post
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ENTERPRISE

Awards
2016

Last year was extremely
successful, we were able to
win many awards together
with our clients.
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14 day media.at
AdAwareness Tracking

metﬁ.pb
Onli anels
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hboards

media.at Market Research

edia Studies
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media.at
AdAwareness
Tracking/Prediction

In the last few years we have expanded our in-house portfolio and
knowledge in the area of online market research. We are able to
provide our clients with relevant tailored solutions such as
14-Day Online

advertising effectiveness and campaign analysis. Questionnaire Tracking



- We deliver important informaton
- CEO, CFO or Controlling.

ernal r

Identifiy Re
Investme

orting to your

tric Modelling

st important

influencing factors on profit
or purc{'\ase intent

B

Allimportant Information in
one mouse-click



on of ,,Big Data"
art Data Walls

implem tion of
automated campaigns

AdServing and -management
An important basis for the

ogrammatic Advertising

We use Big Data as an importa misation of

v Sis
campaigns

Data Driven Advertising
= DMP
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Soci edia

We offer Full- Service-Solutions
Search Engine Marketing
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O markenliebe
for the Austrian Post

To clearly show how we generate
,Markenliebe“ for our clients, we would like to
now show you an award-winning case
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‘ Austrian Post: Mission
10k S = S Susi 2015

Goals and Challenge:
Increase Brand love and
appeciation of the service the

STUNDEN

Ausrian Post provides + break a

new World record!
@ @ @ Implementation: run, run, run...

Phase 1 Phase 2
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Media Strategy:

Own the Real-Time News
Touch-Points
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¥ Paid ¥ Earned ¥ Owned

TV News cut-Ins, OOH, Activate Social Media Branding of company
Newspapers, Online Communities on facebook, Facebook, Website,

(SEA, Display, You Tube youtube and twitter to Vehicles, employees,...
Videos, Social Media Ads)... follow the event live
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CERTIFICATE CERTIFICATE

drheved by ehimved by
AUSTRIAN POST AUSTRIAN POST

GREATEST DISTANCE RUN PRIVATE FREE TV PRODUCTION
IN 24 HOURS MISSION:SUSI T

OFFICIALLY OFFICIALLY

== Results:

1 Gold in the Austrian Media
Award

2 World Records

A

Qmarkenliebe

A

17 Reports on national TV

7.000 Visitors at 4 Public Events

150_000 People followed the Event live
Online

@ MEDIA-AWARD ‘I 6




Re—— O markenliebe
_ACO nnectin 4 WE CONNECT BRANDS WITH PEOPLE
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“aath you.

@ media.at




